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The Quarterly readers are 
Wealthy Executives, 

ProSperous Professionals 
and Educated Urbanites

65% AB

91% ABC1

49% male  
51% female

Average age: 46 years

Average household  
income: £54,551

Nearly four times more  
likely than the average AB 

person to have £30k+ in 
stocks and shares

Welcome
The Quarterly, published with The 

Week, is the luxury seasonal guide to 
the stylish, interesting and quirky parts 
of life, be they fashion, cars, furniture, 

travel, exhibitions, art, science or 
hobbies. What sets The Quarterly apart 

from other lifestyle magazines is that 
articles are written by authorities in 

their fields; this means that as well as 
imparting their insider knowledge, 

these specialists – often well-known 
– are prone to do so with a passion. 

That’s why we call The Quarterly ‘The 
experts’ guide to good living’. 

 Joanne Glasbey, Editor
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experts

02	 contributors

From the editor of Vogue, Alexandra 
Shulman, commenting on the 

resurgence of the ‘little black dress’, to 
designer Paul Smith discussing his 

favourite flea markets, via C4’s  
Jon Snow tying himself up in the 
knotty problem of neckwear, and 
comedian Al Murray banging on  

about his love of playing the drums –  
The Quarterly is filled with an eclectic 

mix of the high-end, the luxurious, the 
informative, the quirky; in which  

the common thread is passion…

ContrIbutors 
include

Bill Amberg, Giorgio Armani, 
Stephen Bayley, Sir Peter Blake, 

Raymond Blanc, Alain de 
Botton, Antonio Carluccio, 

Sebastian Conran, Terence 
Conran, Nicole Farhi, Bryan 
Ferry, Sir Rocco Forte, Bella 
Freud, Geoffry Kent, Angela 

Hartnett, Charlie Higson, Dylan 
Jones, Mike Leigh, Paul Merton, 
Rosita Missoni, Patrick Moore, 

Al Murray, Ian Rankin, David de 
Rothschild, Michel Roux Jr, 

Alexandra Shulman, Paul Smith, 
Jon Snow, Stella Tennant, 

 Uma Thurman

“THE QUARTERLY delivers 
luxury, style and fashion to 

the highly affluent and 
educated readers of The Week  

in a way that inspires  
them to spend.” 

James Massey,  
Head of Luxury Goods Division,  

The Massey Partnership



40% of 
readers 

have bought  
something 
as a direct 

result of 
advertising 

exposure

03 	St yle

Fashion &
Accessories

Every issue of The Quarterly showcases 
at least one stunning fashion story. 

Luxury brands are exclusively featured, 
with styling by notable names, shot by 

internationally recognised photographers. 
Written by style insiders, these pages 

provide shortcuts to the most 
interesting and covetable items of the 

season, with entertaining background info.

Armani, Audi, BA, Berluti, 
Breitling, Burberry,  

Canali, Cartier, Chanel,  
Daks, Dior, dunhill, Inter-
Continental, IWC, Jaguar,  

Gieves & Hawkes, Patek Philippe,  
Paul Smith, Laurent-Perrier, 

Louis Vuitton,  Porsche, 
Maserati, Tag Heuer, Zegna

AdvertIsers 
include



Readers are 
four and a 
half times 

more likely 
than the 
national 

average to 
spend £1,000+ 

on a watch

04 	 Timepieces

Watches
The creative coverage of luxury 

timepieces is key to each issue of the 
magazine. Innovatively styled bold 

watch portraits showcase new faces 
and treasured classics of the watch 

world, while noted watch collectors 
talk about their favourites and well-

known names from all spheres of life 
explain what timing means to them.

‘S
ou

rc
e: 

Pr
em

ie
r T

G
I2

01
0’



Car brands acquired by 
readers in the last three 

years: Audi, BMW, Jaguar, Land 
Rover, Mercedes, Saab, Volvo

readers ArE 
more likely 
to purchase 

a new car 
between 

£21,000 and 
£25,000

05                                                                                                                                                       Cars

MotorIng
To acknowledge our readers’ passion 

for beautifully engineered cars, we 
invite industry experts to share their 

knowledge and views. When we 
wanted to find out about Jaguar, we 

spoke to design supremo Ian Callum 
who described designing their new 

luxurious model; and to celebrate 
British drivers’ participation in F1,  

we chatted to Damon Hill, Lewis 
Hamilton and Sir Stirling Moss  

about their memories of competing  
in world-class racing.

Car buyIng
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Readers are almost five times 
more likely to have been 

skiing in the last 12 months 

They are over 10 times more 
likely to have had nine  

or more holidays / short 
breaks in the last year.

63% of readers say  
they’re always looking  

for new and interesting 
places to visit on holiday 

07 	L uxury travel

Travel
Highly curious, The Quarterly readers 
are regular and enthusiastic travellers, 

and the magazine’s coverage ranges 
widely: we take a ski insider’s advice 

about the slopes hitherto undiscovered 
by the crowds; hear what Britain’s 
foremost hotelier Sir Rocco Forte 

looks for in a great hotel; learn how to 
release your inner comrade in a fake 

gulag in Lithuania; and talk to 
Abercrombie & Kent’s fearless founder 

Geoffrey Kent about how safaris 
underwent a luxury makeover. The 

destinations covered are interesting, 
often quirky, and the blueprint for 

memorable travel. And continuing the 
leisure theme, The Quarterly calls upon 

notable curators and artists to write 
about current exhibitions and projects.

HolIday  
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08 	 information     

Technical 
information

Page 					       height 	    width

Type 	                263mm x 198mm

Trim 	                275mm x 210mm

Bleed 	             281mm x 216mm

DPS 	
Please supply as 2 x single pages (see above).  
Please ensure that 3mm bleed appears in the gutter.

Half Vertical 	  		     height 	    width

Type 	             263mm x 90mm

Trim 	                275mm x 105mm

Bleed    	              281mm x 108mm

Half Horizontal   		    height 	    width

Type 		             128mm x 198mm

Trim  	   	             113mm x 210mm

Bleed 	           116mm x 216mm

Issues
SPRING, SUMMER, AUTUMN, WINTER

Film details
WE CANNOT ACCEPT FILM. Advertising must be supplied via  
ISDN or on disk and supplied with a colour proof. 

Deadlines
Film Monday prior to publication (by 4pm). Cancellation 
in writing six weeks prior to publication. Full details of 
terms and conditions are available on request. 

Rates
Display
Full Page RoP 	  £7,632

DPS RoP	  £15,264

Inside front cover 	  £19,080

First right hand page 	  £9,158

Outside Back cover 	  £9,921

DPS FH 	  £14,400
Guaranteed position +10%; agency discount -10%

Inserts
Loose 	                     £80 per ‘000

Bound                            £180 per ‘000
NB: Solus category guarantee inserted into 
subscription copies only. 
Advertorials premium charge 40% + production.
Classified rates on request.

Contacts
advertising
Kerin O’Connor, Managing Director 
020 7907 6452; kerin_o’connor@dennis.co.uk

dan reeves, Publisher
020 7907 6752; dan_reeves@dennis.co.uk

ian Thorley, Luxury Client Sales  
020 8220 2386; ian@thorleymedia.com

Jonathan Kitchen, Ad Director 
020 7907 6751; jonathan_kitchen@dennis.co.uk

Paula Callery, Deputy ad Manager 
020 7907 6751; paula_callery@dennis.co.uk

Lucy lancaster, inserts Manager 
020 7907 6715; lucy_lancaster@dennis.co.uk

Sara Clayton, Sales executive 
020 7907 6680; sara_clayton@dennis.co.uk

Andrew Marriott, Senior Sales Executive 
020 7907 6684; andrew_marriott@dennis.co.uk

Production
Ebony Besgani, Senior Production executive 
020 7907 6060; ebony_besgani@dennis.co.uk


